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PREFACE    

 

If we look at the history, modern CSR movement, which has expanded rapidly over 

the last twenty years, was born as a result of the insistence of civil society 

organizations and global level networks. The main concern which is voiced is the 

behavior of corporations; for the sake of profit maximization, it is common to do 

unfair and unethical practices, and in many cases it can even be categorized as 

corporate crime. Some of the giant transnational  

Yohannesburg meeting in 2002 which was attended by the leaders of the world gave 

rise to the concept of social responsibility, which is to accompany the two previous 

concepts namely economic and environmental sustainability. The principle of 

sustainability is intended to promote growth, especially for the poor in managing the 

environment and institutional capacity to manage development, as well as the 

strategy in which the ability to integrate the economic, ecological, social-valued 

diversity and socio-cultural are of necessary. It is a fact how the local community 

resistance, in various places and times come to the surface of the companies that are 

not considered to pay attention to aspects of social, economic and environmental life. 

Therefore, as its development, researches on sustainability development also 

experiences their growth. 

Research on sustainability development should be disclosed in a broader dialogue as 

in an international conference. The conference is expected to accommodate the 

researchers to foster their thoughts on sustainability development in a wider scale. In 

addition, this conference is expected to generate ideas in all areas of sustainability 

development.   

This international seminar has attracted interest from researchers, experts, and 

academia. There are 142 manuscripts submitted to the Committee. Having been 

reviewed, 115 papers will be presented at the seminar, and 10 will be displayed at 

poster session. The paper included in this proceedings deal with major areas in the 

field of sustainability development, such as Macroeconomics, Urban and Regional 

Planning, Sustainable Agriculture and Food Systems, Education, and Community 

Empowerment. 

We would like to take this opportunity to express our sincere appreciation to the 

members of Technical Advisory Committee who helped review the papers and 

maintained high standards for the international conference proceedings.   

                             

February 2015 
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COMMITTEE REPORT 

 

1. The honorable Rector of Mahasaraswati Denpasar University. 

2. The honorable invited speaker, Prof. Darussalam Abu Bakarfrom MARA 

University of Technology (UiTM) Malaysia   

3. The honorable  Prof Sundani Norono Suwandi from Institute Technology of 

Bandung (ITB) 

4. The honorable Dr. Jennifer Day from Melbourne University, Australia. 

5. Honorable distinguished guests, and participants 

  

Om Swastiastu 

Assalamu‘alaikum Warahmatullahi Wabarakatuh, 

Good morning and May the Almighty God give us joy and prosperity. 

 

Excellencies, ladies and gentlemen, 

 

On behalf of the Organizing Committee, it is my pleasure and privilege to welcome 

all the distinguished speakers, guests, and participants to this 2nd International 

Conference on Sustainable Development (I C S D). 

I also wish to take this opportunity to welcome Prof. Darussalam Abu Bakar our 

Speaker from MARA University of Technology (UiTM) Malaysia who has an expert 

on Communication and Broadcasting. Also, Prof.Dr.rer.nat Sundani Nurono 

Soewandhi, he’s a lecturer from Institute Technology of Bandung (ITB), he focuses 

on crystallographic studies of pharmaceutical solid materials especially on solid 

interaction and he also created some National Community Programs for Directorate 

General of Higher Education. And then, Dr. Jennifer Day, lecturer of Urban Planning 

in University of Melbourne. Her research is in transportation economics, economic 

development, and urban/regional economics. Currently, she is a lead author in Vice 

Chancellor’s proposal on urbanization to the Australian Agency for International 

Development (AusAID) 

Excellencies, ladies and gentlemen, 

Prior to the conference, the Steering Committee has carried out a number of 

preparation activities, from announcing the call for paper to research centers, 

universities, and government agencies, up to paper selection. There are 142 

manuscripts submitted to the Committee. Having been reviewed, 115 papers will be 

presented at the seminar, and 15 will be displayed at poster session. The paper 

included in this proceedings deal with major areas in the field of sustainable 
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development, such as Macroeconomics, Urban and Regional Planning, Sustainable 

Agriculture and Food Systems, Education, and Community Empowerment. 

 The Reviewers are selected for their scientific backgrounds and expertise, which 

consists of professors and senior researchers from Mahasaraswati Denpasar 

University and from invited speaker (UiTM and ITB).     

 I should also inform you that around 200 experts, researchers, and academia from 

research centers, universities, and government agencies have been invited to the 

Conference; including our partners from Mara University of Technology (UiTM) 

Malaysia    University of Melbourne, ITB,   Udayana University, Ganesha University 

of Education, Bogor Agriculture Institut (IPB)  Bali State Polytechnic,  University of 

Hasanudin, Tadulako University, Halueleo University,  Samratulangi University,  

Bengkulu University, Muhamaddiah University, Malang,  Pare-pare,   Pelita Harapan 

University.   Ujung Pandang State Polytechnic, Assessment Institute for Agricultural 

Technology (AIAT) Bali.   

 

To conclude, I would kindly ask the Rector of Mahasaraswati Denpasar University, 

Bapak Dr. Drs I Made Sukamerta, MPd to give his welcoming remark and to 

officially open the conference. 

I wish you a fruitful discussion on our sessions, and have a joyful stay in Bali. Thank 

you. 

 

Om Shanti Shanti Shanti Om 

Wassalamu‘alaikum Warahmatullahi Wabarakatuh. 

 

 

Chairman of International 2nd International Conference on Sustainability 

Development 

Dr. Ir. I Ketut Sumantra, MP 
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OPENING SPEECH 

  

Om. Swastyastu 

The honourable Prof. Abubakar Darussalam experts in the field of Communication 

and Broadcasting at University Teknologi MARA (UiTM) at Shah Alam, Malaysia 

The Honourable Prof.  Sundani Nurono, experts in the field of Community and also 

as Reviewer of the Higher Education Community Service  

The Honourable. Dr. Jennifer Day, Urban Planning in the University of Melbourne 

an expert in the field of Regional Planning 

The Honourable Vice Rectors, Deans, the Quality Assurance and all panelists and 

other speakers 

Distinguished guests Ladies and gentlemen 

It’s my pleasure to welcome you all to the Opening ceremony of the 2nd 

International conference on sustainability development (ICSD)", held by 

Mahasaraswati University. I have also to say a warm welcome that this morning all 

of us can join this international Seminar with the theme of the Global Sustainable 

Development. I also would like to welcome the speakers and panelists from within 

and outside the country. On behalf of Mahasaraswati University, I would like to 

thank all of you for attending this event and I am very pleased and honored to have 

the opportunity to join you here at the opening ceremony.  

Ladies and Gentlemen 

This theme was chosen by the committee based on the result of the insistence of civil 

society organizations and networks on a global level. The Johannesburg meeting in 

2002, which was attended by world leaders led to the concept of social responsibility, 

as a complement of the two concepts, namely the economic and environmental 

sustainability. The principle of sustainability is intended to encourage growth, 

especially for the poor in environmental management and institutional capacity to 

manage development, to integrate the economic, ecological, and social diversity. 

Therefore, research on sustainable development should be disclosed in a broader 

dialogue like in this international conference.  

The conference is expected to accommodate the researchers to push their thoughts on 

sustainable development in a wider scale. In addition, this conference is expected to 

generate ideas in all fields of sustainable development. I think this theme is very 

relevant and contextual to the development and dynamics of the era of globalization. 

These topics are important to be discussed properly and it can be used as a kind of 

academic forum which would bring benefits to the policy makers in the field of 
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sustainability of development. Hopefully this seminar can discuss the issues related 

to the major theme, to improve the current understanding of science in the field of 

sustainable development. 

Ladies and Gentlemen 

In this international seminar various experts, researchers, and academicians, from all 

sectors joined. Therefore I have to thank to all the speakers, presenters, and 

participants, who have taken the time and leave the daily tasks to participate to the 

success of this prestigious seminar.   

However, we believe that, this seminar will benefit us for an exchange of knowledge 

and experience as well as many unique issues related to sustainable development, as 

well as innovative measures to accelerate the competitiveness and sustainability of 

development. At the same time, we will accommodate a wide range of issues as well 

closely related to infrastructure development, climate change, rural-urban relations, 

and sustainable development in general.  

On this occasion I would like to express gratitude to the sponsors who have helped 

financially for this seminar. I also would like to thank the committee who have 

worked hard for the success of this event and hopefully the seminar can run smoothly 

and opens up great opportunities for all.  I wish you all a very successful and fruitful 

seminar. Thank you. 

 

 

Rector of Mahasaraswati Denpasar University 

Dr. Drs. I Made Sukamerta, M.Pd 
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BRAND COMMUNITY AS AN EFFECTIVE MEANS OF 

POSITIVE WORD OF MOUTH 

 

Agus Wahyudi Salasa Gama, Ni Wayan Eka Mitariani, and Gede Gama 
 

University Of Mahasaraswati, Denpasar, Indonesia1 

salasa.gm@gmail.com 
 

Abstract 
Brand provides benefits not only for producers but also consumers. Brand helps identify a 

product. Brand also can strengthen the relationship between companies and customers 

through the creation of an emotional relationship. The stronger the emotional relationship 

that exists between a customer with a brand can create a brand community. Members of a 

brand community will share the experience and their love towards the top brands nearby. 

Love of the community for a brand can be used as a positive word of mouth and is very 

effective for promotion. This study aimed to determine the effect of brand communities for 

positive word of mouth. Respondents in this study is a member of the Vario Bali Riders 

totaled 67 people. The analysis technique used in this research is multiple linear regression. 

The analysis of regression is used to determine the causal relationship that occurs between 

brand community which consists of a consciousness of a kind, shared rituals and traditions 

and a sense of moral responsibility towards positive word of mouth. consciousness of a kind 

a significant effect on positive word of mouth, while the shared rituals and traditions and a 

sense of moral responsibility has no effect. 

 
Keywords: brand community, word of mouth 

 
1. Introduction 

 

Brand is not just a name. Brand is the identity consisting of a sign, name, logo, or 

symbol to distinguish one product with other similar products. Brand helps 

consumers to considering a product that purchase decision easier. Many companies 

realize that the brand is part of a company that is very valuable and become a 

strategic marketing tool. 
 

Awareness of the brand has a positive impact for every business. Brand provide good 

benefits for producers and consumers. Along with the changing environment and the 

role of brand value has changed the lives of both producers and consumers. The 

brand has grown from just to identify the goods or services to be an invaluable tool 

for companies and consumers. Brand maintain relationships with consumer products, 

so consumers have a closer relationship with the brand and very complex. The 

company also more aware of the brand as a tool attached can not be separated from a 

company. 
 

The existence of the brand is currently providing an important role for companies 

and consumers. Brand has its own position in the social life of the community. 

Companies and consumers are demanding more than a name brand. Brands that have 

been fused in the consumer's life will give a meaning to life, creating a sense of 

mailto:salasa.gm@gmail.com
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belonging and the opportunity to connect with people who are like-minded. 

Consumers today are trying to get to know the preferred brand in order to gain more 

knowledge of the brand. When this is not enough for a brand just trying to satisfy 

consumer expectations. Brand today is expected to provide education to the 

consumer, so that can help consumers in their life support. 
 

Companies that want to win the competition should be able to create a brand better 

than the competitors, so they can look more superior. Good brand will not withhold 

information or refuse consumer interest in the brand, but provides an opportunity for 

consumers to connect, learn and get involved. Good and strong brand is a clear 

differentiator, valuable and sustainable, spearheading the company's competitiveness, 

and very helpful in marketing strategies. Strong brand is also an adhesive company 

with customers by creating an emotional connection with customers. 
 
Through the brand community relationship between the company and customers can 

more closely and continuously. The impact of a community can not be felt in the 

short term, but in the long-term impact was huge, because the community is not an 

instant strategy (Marketing, 2014). 
 

According to Muniz Jr. and O'guinn (2001) brand community is a specialized form 

of community, which is bound in social relationships based on shared indulgence on 

a particular brand is not on geographical location. Members of the community can 

come together, support each other even communicate through social interaction 

online or offline (Dholakia and Algesheimer, 2009). 
 

Muniz Jr. and O'guinn (2001) found three dimensions of brand community is 

consciousness of a kind is a feeling of belonging to a group that emerged from the 

relationship of the members and the distinct feeling that is felt by those who are not 

members of the community, shared rituals and traditions is a form of activities and 

habits among the members, and a sense of moral responsibility is a form of moral 

responsibility to the community members, fellow members, and the brand is carried. 

 

Brand community is now grown almost all over the world even in Bali especially. 

More and more communities that brands can be found be an indication that the 

community has evolved into a social phenomenon. Usually the brand communities 

can be categorized community formed by the brand owner company and 

communities formed from the initiative of its members without companies 

intervention. One of the brand community in Bali is Vario Bali Riders. 

 

Community Vario Bali Riders abbreviated Viber is a community where members are 

fond of motorcycles owned Honda's automatic type the vario. This community is not 

formed by the company, but formed voluntarily by its members as a form of love of 

their top brands Vario. No element of intervention of company against Vario Bali 

Riders that deliberately promote the brand Vario. Vario Bali Riders formed as a 

gathering place, communicating and sharing of experiences in the motorcycles Vario 

usage. The members exchange information about brand as well as to find solutions to 

solve the problems related to the motorcycle Vario usage. Mutual aid and 
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cooperation are woven each member to make the members feel comfortable in the 

community, they also can gain knowledge about the product. 
 

Promotion can be done through the community word of mouth. Word of mouth 

through the community is considered as an effective promotion because the 

community will share their experiences on everyone they meets. Much of the 

research on brand communities have sprung up. One of them in Indonesia conducted 

by Basalamah (2010) in her research found that brand community influence on word 

of mouth, every member of the community can act as an effective brand ambassador. 

Microsoft says the community can play a role as an ambassador for brand because 

the community has the ability advocacy as good as having a celebrity as a brand 

ambassador (marketing, 2014). Costs incurred by the community is relatively lower 

than using a famous person. Each product and information can be received well 

because the community help to voice back. They who joining in the community can 

provide a lot of useful advices about products. 

 

1.1 Questions 

 

Brand community has become a social phenomenon who growing in society. Vario 

Bali Riders is a motorcycle enthusiast community matic brand Honda Vario, who 

formed voluntarily. As a form of love for the members of the Vario Bali Riders 

Vario against vario motorcycle, which routinely perform activities that are positive. 

Although the activities carried out Vario Bali Riders can be categorized indirectly 

promote the brand Vario, but has yet to determine its effect on positive word of 

mouth. Therefore, the formulation of the problem in this study include: 

 

a. Does consciousness of a kind effect on the Positive Word of Mouth? 
b. Is shared rituals and traditions affect on the Positive Word of Mouth? 

c. Is a sense of moral responsibility effect on the Positive Word of Mouth? 

 

 

1.2 Literature Riview 
 

Albert Muniz Jr. and Thomas C. O'guinn (2001) stated Brand Community is a form 

of community that buffs, have an attachment who not based on geographical 

location, but rather based on the craze on a particular brand. They divide the 

community into a brand consciousness of a kind, shared rituals and traditions, and a 

sense of moral responsibility. 

 

Word Of mouth is interpersonal communication between the two even more 

individuals as reference group members or consumers and salespeople (Assael, 

1995). The shape of word of mouth communication delivered by people who are 

satisfied can lead to a recommendation to other potential customers, encouragement 

to fellow to do business with the provider where customers are satisfied and say good 

things about the service providers where they are satisfied (Zeithmal, 1996) .Word of 

mouth is more reliable when compared with the personal seller. Basalamah (2010) 

found that brand community influence on word of mouth. Members Predilection of 

the brand and joined in a community, making them better understand the intricacies 
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of brand. The predilection that can encourage the community to act as an agent who 

spread positive stories about the brand. 
 

1.3 Hypothesis 

 

H1: consciousness of a kind effect on the Positive Word of Mouth 

H2: shared rituals and traditions affect on the Positive Word of Mouth 

H3: a sense of moral responsibility affect on the Positive Word of Mouth 

 

2. Materials and Methods 

 

Respondents in this study amounted to 67 people who are members of Viber. Data 

obtained from the completed questionnaires then processed and tabulated. 

Questionnaires were also tested for validity and reliability before continuing on data 

processing. 
 
The analysis technique used to determine the effect of brand community on positive 

word of mouth is a multiple regression. Brand community consists of three 

dimensions, namely consciousness of a kind, shared rituals and traditions, and a 

sense of moral responsibility. Classic assumption test performed in order to obtain a 

model which BLUE (Best Linear Unbiased Estimation). Test assumptions used 

include the normality test, heteroscedasticity test, and multicollinearity test. 
 

3. Result and Discussion 

 

The validity testing of using the Pearson correlation the questionnaires is valid. This 

result is known from r-test of each indicator is greater than r-table is 0.296. Based on 

the reliability of the questionnaire stated reliable testing. These results can be known 

from the alpha value croncbach of each variable-value above 0.7. 

 

Table 1. Cronbach Alpha 

Variabel Cronbach alpha Keterangan 

x1 0,822 reliabel 

x2 0,799 reliabel 

x3 0,902 reliabel 

y 0,856 reliabel 
Source: Data processed 

Normality test performed using the Kolmogorov-Smirnov analysis. Value-sig asymp 

produced 0.763 greater than 0.05, then based on these results revealed normal 

distribution of data. 

Table 2. VIF 

Variabel VIF 

consciousness of a kind 1.279 
shared rituals and traditions 1.345 

sense of moral responsibility 1.262 
Source: Data Processed 
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Test Multicollinearity seen from VIF. VIF value of each variable is less than 10 then 

declared multicollinearity is not occur. 
 

Table 3. Glejser test result 

Variabel Sig 

consciousness of a kind 0.223 

shared rituals and traditions 0.924 
sense of moral responsibility 0.134 
Source: Data Processed 

Glejser test is used to test heteroscedasticity. Based on the results of glejser test each 

variable is not significant at the 0.05 level with absolute residual, so that concluded 

there is no heteroscedasticity problems. 
 

Based on the classical assumption that the model has been declared BLUE, so testing 

using multiple linear regression can be done. The regression results are shown in 

Table 4 
 

Table 4. Regression result 

Variabel Unstandardized 

Coefficients Beta 
Sig 

consciousness of a kind 0.169 0.001 

shared rituals and traditions 0.088 0.314 

sense of moral responsibility 0.119 0.135 

F = 10.099     Sig. 0.000   

Adj.R2 = 0.293   

   Source: Data Processed 

In Table 4 it can be seen consciousness of a kind significantly has a positive effect on 

Positive WOM. This result is known from the significant value of 0.001 obtained is 

less than 0.05, so the first hypothesis can be accepted. A positive influence can be 

seen from the resulting regression coefficient of 0.169. Consciousness of a Kind as a 

single unit that collectively create a feeling different from others outside the 

community once their attachment to the brand, company, among the members of the 

community and the community itself. Feeling bound will facilitate the emergence of 

positive word of mouth. Feeling needed and considered a driving force members to 

spread the positive things about the brand. 
 

The second hypothesis states Share rituals and traditions affect the positive WOM is 

not proven. Generated significant value of 0.314 is greater than 0.05 concluded 

shared rituals and traditions no effect. Sharing activities in terms of activities and 

habits are only able to strengthen unity among the members of the community, but 

are not able to attract the intention of members to further spread positive information 

about the brand. Emerging trends is that they not only tell about the brand 

community activities. 
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Sense of moral responsibility does not affect the brand. The third hypothesis is not 

proven  seen from the significant value generated by 0.135 greater than 0.05. This 

result can be caused by a community is accountable only to the community rather 

than the brand. The basic idea of community formation Viber is a sense of 

community and equality among members, where they form a community to get  

together and fun.  Responsibility for the brand appears only when there is a threat to 

the community, so there is not significantly influence on positive word of mouth. 
 

4.Conslusion 
 

Based on the results and discussion in advance it can be concluded that not all the 

dimensions of brand community influence on positive WOM. Only one proved the 

hypothesis that consciousness of a kind significantly affect on the positive WOM. 

Shared rituals and traditions as well as a sense of moral responsibility does not affect 

the positive WOM. Judging from the beta coefficients produced consciousness of a 

kind showed a positive effect on positive WOM. Consciousness of a kind creates an 

impression that distinguishes the members of the community with people outside the 

community. The members tend to divide positive information to people outside the 

community to show that the community has a value followed. Kind also raises 

awareness of the desires of the community talked about the positive things that can 

embrace people outside the community to join. 
 

Managerial Implication 

 

Management companies should pay attention to the existing brand communities. 

Brand community can assist companies in conveying a positive message about the 

brand to the public. People who are members of a community to be much more 

familiar with the brand products that the community carried. Ties were forged 

between the brand owner  
company with members of the community will be stronger brand. 

 

This study is limited to only one community so that the results can not really be 

generalized. Advanced research related to the brand community is urgently needed to 

clarify the link between brand community with WOM. 
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