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 The language used in advertising differs from the language we use in our 

daily lives. The purpose of this research is to identify and explain the verbal and 

visual signs utilized in two Heinz ketchup advertisements. The data were obtained 

from several accounts on Youtube.com. The collected data were analyzed using 

the observation method. The investigation began with a study of verbal and visual 

signs using Saussure's semiotic theory (1893). The analysis of the meaning of the 

verbal and visual signs is based on Barthes' theory of meaning (1977). 

Furthermore, Wierzbicka's color theory was applied in the examination of color 

(1996). The findings were presented in both formal and informal methods. The 

formal method was done using a table, while the informal method was done by 

describing the interpretation of the verbal and visual signs discovered in the 

advertisement. The study concludes that there are twenty-eight verbal signs and 

fifty-three visual signs. After examining the data from two advertisements, it was 

discovered that the verbal signals in those advertisements had a great choice of 

words to draw people's attention, but the visual signs offered an appealing 

scenario to market the product. 
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