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This study research report entitled "The Analysis of Verbal and Visual Signs of
Clothes Advertisements", explains verbal and visual signs in advertisements. This
study also analyzes verbal and visual signs that support advertising on clothing
and the function and meaning of verbal and visual signs. The formal method of
the set of findings presents the results of the analysis by using picture to show
verbal and non-verbal signs according to the advertisement chosen as the data
source. There are two theories used in this research. The first theory is semiotic
theory proposed by Saussure (1983: 89) The second theory is theory of meaning
by Barthes (1977: 89) and the SUPpAtA theqry of color by Wierzbicka (1996)
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